
 
 
 
 
 
 

 
A NEW STYLE OF COMMUNICATION 

/H UHQGH] YRXV LQFRQWRXUQDEOH SRXU X 
PRÊT À PORTER PARIS®: The Key Event for a Fashion E lectroshock! 
 
Where labels pulsate, trends vibrate, avant-garde culture is diffused and fashion explodes. 
It’s living fashion. 
Breathe to the rhythm of fashion with: 
· 1,500 international labels 
· 43,000 visitors from the world over 
· The trends of tomorrow+ 
· Catwalk shows 
· 1,000 journalists 
· Fashion-Arts-Culture exhibitions 
· Happenings 
· The new markets 
 
PRÊT À PORTER PARIS® is the heart of fashion, a new concept imagined by London-based Tom 
Hingston Studio, a design agency devoted to luxury, fashion and music. 
 

The Beating Heart  - PRÊT À PORTER PARIS® is a fashion body putting all its energy into being 
the first to diffuse the latest trends - those that make all fashion thrill to the beat - and preview markets in 
effervescence, for a melting-fashion and an avant-garde fashion-arts-culture circuit. 
 

The Heart That Groups  the whole fashion community, from retailers to fashion addicts, and 
including journalists from the international press. PRÊT À PORTER PARIS® - the heart of fashion - where 
labels and buyers from the world over meet and do business. 
 

Fashion With a Heart  - a positive vision of the passion that PRÊT À PORTER PARIS® has for 
fashion and its business. A generous vision with its support of tomorrow’s talents and markets. 
 

The Heart of Fashion  - the leading position which Tom Hingston Studio has expresssed through 
a campaign paying homage to the heart as a creative strength in life. A campaign creating a fashion 
electroshock. 
 
In the image of the trade fair, this concept unites international talents: established in 1997, Tom Hingston 
Studio is an independent multi-disciplinary design agency. Based in London and renowned for its 
innovative, highly thoughtful approach to art direction and design, the studio has won numerous awards 
for its work. 
 
Clients and collaborators include: Alexander McQueen, Absolut BBC, Christian Dior, Nike, Massive 
Attack, Mandarina Duck, Lancôme, Nick Cave, Robbie Williams, Nokia, Gnarls Barkley and the Rolling 
Stones. 
The campaign was photographed by Luis Sanchis, who specialises in using artificial and ambience 
lighting to create a unique atmosphere producing very glamourous « twilight » effects.  
His sensual, kinematic photography regularly appears in a wide selection of international magazines such 
as British Vogue, Italian Vogue, Harpers Bazaar, Visionaire 10, Intersection, Mixte, L’Officiel, Arena 
Homme Plus, The Face, Pop, Arena, and Big magazine A, and campaigns including Gucci, Alexander 
McQueen, Pacciotti, Emilio Pucci… 
 



 

 
 
 
 
 

The New Universes 
 
 
 
LINK.FR – Fast Fashion 
 
With the evolution of buying rhythms, the call for mini collections has increased. 
PRÊT À PORTER PARIS® - discoverer of trends – has launched in tandem with Bolognafirenze, LINK, 
the new, creative, mixed international universe for medium and up-market clothes and accessories. LINK 
is aimed at sales outlets who wish to enrich, diversify and update their product offer more rapidly, 
responding to an ever more fashion-hungry clientele. 
A nomadic trade fair whose first session will take place in Bologne, Italy from the 19th to 22nd June 2008. 
The labels presented: PAPA’ RAZZI, IMPERIAL / 78ZEROOTTO, ABSOLUT JOY, AMERICAN VINTAGE, 
CRISTINAEFFE, HOLIDAY IN, TOY G , YUMI… 
In Paris, LINK.FR will join SO ETHIC, CASABO « Discovery Planet », SHIBUYA, the EXPLOSION DE 
MODES trend space and the catwalk shows on level 3.  
 
 

CREATIVE BY – Today’s Creative Labels 
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BE TWIN has evolved and given birth to CREATIVE BY, a resolutely Hip Fashion universe, for accessible 
fashion by lifestyle labels. 
 
Two emerging trends: neo-romantic Belgian fashion, with its « real » attitude, lifestyle approach, "Ladurée" 
pastel colours combined with warm tones, layers, crinkled materials, transparency, fine knits and 
linen…LES GENS, MAIS IL EST OU LE SOLEIL?, SANDWICH, MES SOEURS ET MOI, STUDIO Z, 
LINO FACTORY, MELVIN 
 
 
 
 
 
 
 
 
 

                      
 
  

SANDWICH                                  MAIS IL EST OU LE SOLEIL ? 
 
And Hispanic fashion, a style inspired by the mythical Spanish label CUSTO BARCELONA, where prints 
and bright, acidic colours reign. Casual chic inspired by streetwear with message T-shirts, colourful prints, 
layers and knits… AUTHENTIC SIDECAR, ALDO MARTIN'S, DIKTON'S, PARAMITA, VILAGALLO, 
YERSE... 
 
And the indispensable, creative casual French labels: BETTY BOOM, CHEYENNE,COTTONADE, CREA 
CONCEPT, ECRU, EVA KAYAN, FLEUR DE SEL, GARELLA, INDIES, HELENA SOREL, INES DE LA 
FRESSANGE, BIASA STUDIO, BALADA BOMBAY, ET  COMPAGNIE… 
 
 



 
THE NEW LABELS 

 

 
 
ATMOSPHERE’ S , the sector anticipating the fashion trends, unites the cream of international 
creation. 

 
Avant-garde and renowned, confirmed designers and labels showcased in a pure, 
aesthetic mode. 
This season: 
WEIS, THE POSTZ’BRAULEIN STORY, MILLEROSTOCK, SOSHAN, KIILERICH, 
BLACK NOIR, MAKEZENZ 
 
 
 
 
 

THE POSTZ’BRAULEIN STORY 
 
The Danish « New Generation » with the magazine DANSK. 
A drastic selection of cutting-edge, avant-gardist designers chosen by the magazine: ANNHAGEN, BAUM 
UND PFERDGARTEN, JENS LAUGESEN, SELECTED FEMME, PETER JENSEN, RÜTZOU, STINE 
GOYA, BITTE KAI RAND, WON HUNDRED, OLE YDE OF COPENHAGEN, ELUISE. 
 
ON/OFF: English electricity 
The extremely cutting-edge trade fair, ON/OFF will be presenting the new generation of English designers 
at PRÊT À PORTER PARIS® for the second time. 
ON/OFF is the hip event which put the LONDON FASHION WEEK back on the agendas of international 
press and buyers, reducing the gulf existing between the designers ON the calendar and those OFF it. 
Created in 2003, ON/OFF is considered as the driving force of British fashion.  
 
 
 

SHIBUYA@paris - Cultural, Creative Energy 
 

The 5th session of PRÊT À PORTER PARIS®’ Street Fashion universe. Eclectic, 
urban fashion with distinct centres for extra visibility.  
New clothes and accessory labels: SUSAN BIJL, BIBI CHEMNITZ, JB CLASSIC, 
BOXFRESH, BELLE SAUVAGE… 
 
 
 
 
 
 
 

      BELLE SAUVAGE 
 
 
The international itinerant exhibition “UNTITLED”. 
After Barcelona, Amsterdam, Boschum, Berlin… the international « street culture » exhibition lands at 
SHIBUYA: exclusive collaborations and thematic « street arts » collections by the hippest actors of this 
universe, with music, photography and fashion accessories. 
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THE BOX - High Fantasy 
 

New temple of the accessory with its showcase-space dressed all in black, 
THE BOX presents performing labels. Stands and corners are staged in the 
manner of an applied arts exhibition whose circuit functions like a shopping 
guide to better identify all the different trends. 
30 new labels have joined this High Fantasy sector: CORPUS CHRISTI, 
PERLE DE NOA, HELENE ZUBELDIA, BRONTIBAY PARIS, KJACQUES, 
REPETTO, KARINE DUPONT LUXE, JEROME DREYFUSS, AVRIL GAU, 
BA&SH, GASPARD YURKIEVICH… 
 

CORPUS CHRISTI 
 
Our favourites: ETTE, HANKA_IN, LUCAS&JULIETTE, MARINE DE DIESBACH, AS29…   
 
 
 

SO ETHIC – Cool & Committed 
 
PRÊT À PORTER PARIS® is the only professional trade fair offering a major place to ethical fashion with 
SO ETHIC, emerging as the meeting place of cool, organic fashion, uniting three requirements: fair trade, 
recycling and the organic. From the 20 labels presented in February 2006, it has grown to 80 for the 
September 2008 session, including a wave of Scandinavian and Korean designers, and everyone of them 
subscribing to the principles laid down by the ethical fashion chart. Ethical fashion is not only becoming 
more democratic but also increasingly « fashion ». 
 

 
Committed with the DESIGNERS AGAINST AIDS (DAA) 
The benefit association Beauty Without Irony was founded in 2004 to convey the 
HIV/AIDS virus prevention message through the international general public media. 
Creation of a campaign / collection "Fashion Against AIDS" in organic cotton for H&M 
in collaboration with major fashion and music talents such as Katharine Hamnett (who 
proposed the slogan USE A CONDOM), Rihanna, Timbaland, Chics on Speed, Henrik 
Vibskov, etc and « Sold Out ». 
A must to discover is the new collection in organic / fair trade cotton and a mind-
blowing photo exhibition.  
 
 

Christophe Coppens for DAA 

 
 
 
The new labels: 

 
WILDLIFEWORKS 
A colourful, quality, up to the minute collection using organic poplin, hemp and 
silk. A label with a new « conservation by the consumer » approach: 
capture the power of global consumption and create innovative solutions which 
mirror the values of Sustainable Development, so as to conserve the diversity of 
the species and nature. Their first « fair trade-eco-factory » has already been 
created in Kenya. 
 
 
 
 
 
 

WILDLIFEWORKS 
 
 
 
 

 



 
 
 
 
 
 
 
CAMILLA NORRBACK 
Camilla Norrback holds a major place amongst the Prêt-à-Porter’s eco labels. 
Since its creation in 1999, the Swedish label has been committed to creating 
garments from the highest quality ecological materials available without ever 
having compromised its creation nor its freedom of expression. « Eco-Luxury », 
the values of Sustainable Development and ecology coupled with opulent 
materials form the backbone of this label already sold in 14 countries worldwide in 
outlets such as Beams in Japan, Kaight NYC and Plagg in Paris. 
 
 
 
 
 
 

CAMILLA NORRBACK 
 
 
 

RODNIK 
Garments which simply walk out at Barneys and Selfridges. Liv Tyler and 
Scarlett Johansson plus an impressive list of the English aristocracy, 
including the Duchess of York, are counted amongst the clients of this 
young English duo who doesn’t do things like everyone else. An organic 
cotton collection for Topshop, a mini world tour and a four-title CD were on 
its agenda for 2008… Rodnik is not only a "top fasion" eco label, but also 
a rock group featuring Peaches Geldorf, the daughter of Bob Geldorf and 
Paula Yates. Their catwalk shows during the London Fashion Week are 
always much awaited… and they learnt it all along the way… 
 

RODNIK 
 
 
 
 
 
 
Plus all the other universes in the heart of fashion: 
SO SWEET, ADRESSE PREMIERE, CASABO, SO CHIC, SO WOR LD… 
 
 
 
 

They were discovered at PRET A PORTER PARIS®: 
 
Mr Poulet,  Paul and Joe, Antik Batik, Les Prairies  de Paris, Katharine Hamnett, Andrea Crews, 
Antik Batik, Heimstone, By Marlene Birger, Bruuns B azaar, Repetto, Jean Paul Knott…  
 
 
 
 
Virginie Bertrand // Directrice de la communication 
vbertrand@pretparis.com 
Patricia Chelin // Attachée de presse 
pchelin@pretparis.com 
5, rue de Caumartin  // 75009 Paris 
T. : 01 44 94 70 00  // F. : 01 44 94 70 34 


